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The Family Training Institute

Inspire Community: 
A unique approach to encourage 
people to believe in themselves, 

God and Country. 
To inspire our youth to be 
difference makers. 

Created to bring communities and Created to bring communities and 
organizations closer together, build a 
stronger values based bond and to 
draw us closer to our purpose.   

Inspire Community™

Bobby King – Founder/CEO
Email: inspirecommunityllc@gmail.com
Phone 720-376-5879
www.inspirecommunity.com

A unique approach: 
Training and education for the 
entire family.  An engaging, inspiring 
and enlightening family affair!



Billingual Press™

We create multicultural media content and programs 
in support of learning second languages. Initial focus 
is Spanish and English in the U.S. and Latin America. 

Target Audience: Elementary aged Children: K-6

Key Constituents: School Systems, Children Book 
publishers, Churches,publishers, Churches, Youth Programs, Cultural 
Diversity Initiatives

Heavenly Fathers Boot Camp ®

Purpose: 
To train urban fathers how to be better parents,
husbands and community contributors. 

Target Audiences: 
Men who have received little formal training and 
education regarding parenthood and marital education regarding parenthood and marital 
relationships.

Key Constituents: 
Family and Children Services organizations, 
Churches, Social Agencies, Birthing Centers, 
Correction Institutes, The Court System, The 
Legal Aid Society, Family Crisis Centers, 
School Districts School Districts 

Uncle Bobby USA ®

To motivate young people to believe in themselves, 
God and Country. To inspire our youth to be 
difference makers.

Purpose: To deliver uplifting, fun, possibilities 
focused engagements and inspirational messages 
“LIVE” with Uncle Bobb“LIVE” with Uncle Bobby.

Target Audiences: Secondary Educational 
Institutions, Christian based Organizations.

Key Constituents: Secondary Education – 
Schools, Colleges and Universities, College based 
Professional and Social Organizations, Christian 
based Youth Groups, Education and Christian 
based Professional Organizations and Conferences, based Professional Organizations and Conferences, 
National Social and Professional Organizational 
Conferences.

The Value Games ®

Excellent Vehicle to enhance cross functional 
teamwork, results and organizational synergy!

Purpose: To increase cross functional teamwork 
and performance by integrating values, physical 
fitness and community involvement.

TTarget Audiences: Organizations where cross 
functional teamwork and community involvement 
are stated values and essential for success.

Key Constituents: Niche Players, Mid Cap and 
Fortune 500 companies, ONE Global Village™

Purpose: To provide Equity, Inclusion and Diversity 
training and tools for communities trying to achieve 
common ground and collaboration.

Target Audiences: Groups and organizations who 
have a demonstrated history and evidence that they 
embrace community diversity and inclusion.embrace community diversity and inclusion.

Key Constituents: Schools, Colleges, Universities, 
Community Groups, Foundations,Social 
Responsibility Organizations, The United Nations

Abundant Living Program ®

Purpose: To facilitate dialogue and to train families 
on the principles of abundance versus scarcity.

Target Audiences: Families across the U.S. Canada 
and Latin America.

Key Constituents: Churches, School Systems, 
YYouth Organizations, Community based 
organizations, Family Counseling Organizations’


